
GENERATION Y
Aged 22 - 35
Millennials

25% 
of the population

41% 
of the population

GENERATION Z
21 years or younger
Centennials

18% 
of the population

GENERATION X
Aged 36 - 50

ABC of the XYZ
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Hard Working

Honesty
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The struggle is real
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Digital native
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Early adopter
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Late adopter
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